
Promoting Clean and 
Healthy Watersheds 
 

Year 4.0 



Objectives 

 AWARENESS.  Show and tell area residents the issues 
facing the Portland-Vancouver region in terms of healthy, 
clean water. 

 EDUCATION.  Inform residents about the impact they 
can have -- positively and negatively -- on the water 
supply in their  neighborhoods. 

 MOTIVATION.  Encourage the public to “do the right 
thing” and take the steps to better care for the local 
water supply. 
 
 
 

 



Campaign Strategy 

 KOIN-TV commercial airtime 
 KOINlocal6.com “Splash Page” 
 KOIN Local 6 News coverage 
 Social media: Facebook, Twitter 

 



Campaign Strategy 
 

 Brochures and 
educational material 
downloaded and 
organized by topic. 

 All KOIN news stories on 
the subject will be 
archived for quick review 
and reference. 

 News stories and 
promotional 
announcements available 
to view with one-click! 

 Logo recognition for all 
sponsoring agencies and 
links to your website.  
 

 
 
 



Funding plan 

 You can be a “Do the Right Thing” partner 
for just $9,000!  Half sponsorships 
available for $4,500 



Join these Current Partners 

 Coalition for Clean Rivers and Streams 
 City of Gresham 
 Clean Water Services 
 City of Lake Oswego 
 Clackamas Soil and Water Conservation District 
 City of Fairview 
 City of Oregon City 
 Metro 
 City of Tigard 
 
 



BOTTOM LINE 

MORE FUNDING 
= MORE COMMERCIALS PRODUCED 
= MORE COMMERCIALS AIRED 
= MORE PEOPLE REACHED 
= MORE IMPACT 
= CLEANER STREAMS, RIVERS AND WATERSHEDS 
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